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meet you.
SHORT PORTFOLIO
ANRI VAN DER LINDE



hello,
i’m anri...

Leader / Problem solver / Original thinker / Goal-oriented / 
Proactive / Works independently as well as a team player /  
Detailed / Organised / Brings good vibes and gets things done
...and... might be bribed with chocolate. 🤫

Senior creative who is obsessed with turning sceptics into 
loyal brand-fans through creativity and clever design, 
and even more obsessed about the consistency of that 
visual brand & tone across all platforms. 

ANRI@DREAMOUTLOUD.CO.ZA
anri van der linde

BASED IN: 
Johannesburg South Africa,
Working remotely.



some of
my work...

ANRI@DREAMOUTLOUD.CO.ZA
anri van der linde



Good Clean Beauty Co
GoodCleanBeautyCo. is a Melbourne-based company committed to 
supplying beauty products that are safe, effective, sustainable, cruelty-free 
and conscious. They opened their doors in 2024 and is the sole distributer 
of the global, top beauty brands essence and catrice in Australia.

As Head of Creative at GCBco, I developed a visual brand that combines 
strength and clarity, emphasizing the words “good, clean, beauty” with 
confidence and purpose. This boldness is harmonized with a palette of soft 
pastels, symbolizing the brand’s gentle impact on both the planet and our 
well-being. I wanted to create a recognisable logo icon, crafting a cosmetic 
pot as a symbol to represent beauty with authenticity. To capture the brand’s 
values, I incorporated a heart within the pot, aligning with the slogan I created 
for the brand: “we do beauty with heart.” The visual style emphasizes fun, 
genuine moments, featuring individuals whose natural beauty and unique 
personalities shine through without heavy styling or makeup. This approach 
reflects the brand’s commitment to real, heartfelt beauty.

Visual Brand Design
Creative Direction
Website Design
Collateral, Packaging Design, In-store branding
Creative direction and design for promotional events
Marketing Material & Collateral for their brands ‘essence’ 
and ‘catrice’

P R I M A R Y  L O G O

S E C O N D A R Y  L O G O

S U B - M A R K  L O G O S



SOCIAL MEDIA GRAPHICS
For social media, we’re keeping it fun and a bit more “relaxed”, we want the feed to stay interesting and not too “structured”.
This is the place to stretch the “visual brand” rules slightly, while still “respecting” them :) 
Images of models are always more natural, as appose to very “perfect make-up” looks. We want their natural beauty to shine through.
We use a lot of illustrations, and stay within our colour scheme of our pastel colours.

VARIOUS COLLATERAL FOR MARKETING EVENTS AND THE ONLINE SHOP

WORDPRESS WEBSITE DESIGN HERE:



CATRICE is one of the top selling makeup and beauty brands in Europe.
I work on various collateral, marketing and digital designs for these brands, both in Australia and in South Africa.

PR / INFLUENCER BOXES

BANNERS / BROCHURES / POSTERS / INSTORE PROMOS

SAMPLES ENVELOPE

DIGITAL BANNERS
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JUICY BOMB
shiny lipgloss x 2
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essence is the nr. 1 selling cosmetic brand in Europe.
I work on various collateral, marketing and digital designs for these brands, both in Australia and in South Africa.

PR / INFLUENCER BOXES

SALES BROCHURE

DIGITAL BANNERS

BOX DESIGN FOR
ONLINE RETAILERS

NEWSLETTER

IN-STORE DUMPBINS

HANG SALE PACKAGING DESIGN



essence & catrice SOCIAL MEDIA



Mpact DIGITAL MEDIA ARTWORK



4D Health DIGITAL MEDIA ARTWORK



Take Note
Brief: Create a visual brand identity for TAKE NOTE.

Words and phrases that describe the business:
- Stand-out events for clients who don’t do ‘normal’
- Before you can even think of it, I’ve got it covered!
- Out of the Box, Fun, Bold

To communicate the above through the visual brand, I used:
- Bold colours
- Strong fonts, since Take Note makes a statement!
- Creative letterling (this is not your usual corporate events company 	   	
   we STAND OUT!)
- A fun design with lots of personality

The “O” that is tilted and in a different colour shows the ‘unexpected’ 
and ‘outside the box’ element
The “!” mark is a decorative design that represents:
! Making a statement
! Pen for conferences - a type of tenet they specialise in
! Music note for entertainment - as they provide entertainment with 
their events
The “sparkle” symbol symbolises the empowerment part of the business

PRIMARY LOGO

BRAND COLOURS

SECONDARY LOGO SUBMARK



ICONS



ME by Monique
Brief: Create a visual brand identity for Me By Monique

For “Me by Monique,” the personal brand of the reigning Mrs. Universe 
Sub-Sahara Africa 2023, I crafted a visual identity and website that 
embody her essence as a leader and champion for women’s empowerment. 
The design captures the brand’s super-feminine aesthetic through soft, 
harmonious colors, elegant gradients, and delicate floral patterns.

Luxury meets warmth with feminine shapes and graceful lines, creating 
a sophisticated yet approachable look. This cohesive brand identity 
reflects Monique’s mission to inspire and uplift, aligning beauty with 
empowerment. The result is a digital presence that celebrates her vision 
with a luxurious, empowering, and distinctly feminine touch.





Clever Little Fox
Brief: Create a playful visual brand identity for a nursery school

Designing the brand identity for “Clever Little Fox” was an exciting 
opportunity to balance playfulness with professionalism. This daycare 
and learning center offers a safe, nurturing space for children aged 4 
months to 4 years, and the visual identity reflects that care and joy.

Inspired by the fox motif, the brand incorporates playful elements like 
a fox footprint, tying the theme to the center’s name. A clean, modern 
aesthetic ensures the brand feels professional and trustworthy, while 
three distinctive color palettes differentiate the baby center, nursery 
school, and aftercare services, yet harmonize under one cohesive brand 
identity.

The result is a vibrant and inviting brand that speaks to both children 
and parents, combining fun with functionality.





Truly Yours Gift Boxes
Brief: Create a visual brand identity for Truly Yours Gift Boxes

For “Truly Yours Gift Boxes,” a brand dedicated to simplifying gifting 
with curated, beautifully presented boxes, I designed a warm and inviting 
visual identity. The key was to balance simplicity with thoughtful details, 
highlighting their commitment to sustainability and charm.

A warm orange color serves as the brand’s signature, complemented by 
the natural tones of the recyclable craft box. The minimalistic exterior 
allows the box itself to shine, while the warm tissue paper inside creates a 
delightful aesthetic surprise upon opening. Personal touches like branded 
stickers and personalized cards elevate the unboxing experience, making 
each gift feel truly special.

This project blends warmth, elegance, and sustainability to create a 
brand that celebrates the joy of giving.



The TeamMe App
For The TeamMe App, I developed a visual brand that embodies a 
modern, tech-friendly aesthetic, emphasizing clean lines, playful 
letterforms, and fonts that resonate with the tech industry. The color 
palette combines bright pink and blue accents with soft grey tones, 
creating a fresh, engaging look for both illustrations and text.

I designed the app’s UI to be intuitive and user-friendly, offering a 
clear and inviting space that enhances usability. The website extends 
this approach, mirroring the app’s clean, modern style with quirky, 
expressive illustrations and characters that add a sense of personality 
and fun.

Visual Brand Design
Creative Direction
Website Design 
UI Design



S O C I A L  P O S T  C A R O U S E L

VIEW THE LIVE WEBSITE HERE



PayMaple
My brief was to build on PayMaple’s existing corporate identity 
and refresh their website with a fresh, modern, polished look. The 
result is a more refined aesthetic, featuring striking, deep-edged 
images positioned over curved blocks to create visual interest. I also 
incorporated subtle gradients to add depth and dimension to the 
layout, enhancing the overall user experience.

UI design for new website



The PhatHost
PhatHost needed a UI design for their website, along with a complete 
visual brand. I developed a vibrant and playful color palette to reflect 
their quirky name and brand personality. Drawing on the “cloud” 
symbol to represent their cloud storage services, I incorporated this 
icon throughout the design. Diagonal lines and bold shapes bleed off 
the edges of the screen, adding dynamic energy and visual interest 
across the layout.

Visual Brand Design
UI design for website

VIEW THE LIVE WEBSITE HERE



Cappy
Brief: Develop a 360-campaign for Cappy Fruit Juice to position it 
as the preferred breakfast drink.

For this campaign, I highlighted Cappy as the perfect way to start 
the day by introducing the slogan, “Have a Happy-Cappy Day.” 
This playful twist on the familiar phrase “Have a nice day” reinforces 
Cappy as a bright, energizing choice for mornings.

To bring this message to life, I created a range of campaign elements, 
including street pole ads, social media posts, a special newsletter, 
and a dedicated landing page—all designed to establish Cappy as the 
ultimate breakfast beverage.

Brand Awareness campaign
In-store Vouchers
Street Pole Ads
Bus Stop Ads
Newsletter Design
Social Media Posts
Website Landing page
In-store brand awareness
Apparel for marketing teams





Packaging Design
Brief: Design packaging 
for a new bath and body 
range that resonates 
with Gen Z.

After researching Gen 
Z’s design preferences, 
I crafted packaging that 
reflects their tastes 
with bold typography, 
modern shapes, and 
on-trend colors. I used 
vibrant color blocking 
to create eye-catching 
combinations, ensuring 
each product has a 
distinct identity while 
still feeling cohesive 
as a collection. This 
approach allows each 
item to stand out 
individually while 
connecting them within 
a unified range.



Extension of Brief: In addition to the Gen Z range, I was tasked with designing a bath and body collection aimed at Millennials.

For this environmentally conscious generation, I developed a cleaner, more minimal aesthetic, using subtle colors and ample white space to convey simplicity and sustainability. The 
pairing of a strong serif font with a handwritten script adds warmth and approachability, creating an inviting, refined look that resonates with Millennial values. For this demographic, 
simplicity often speaks louder than excessive detail, giving the impression of a product that is straightforward, pure, and intentional

Packaging Design



The final part of this brief was packaging for the bath & body range for women 40+

For a demographic of sophisticated, experienced consumers, I prioritized elegance, 
timelessness, and quality in the design. 

For this specific range, the use of natural fragrances needed to be communicated, 
so for visual elements, I incorporated botanical illustrations and patterns inspired by 
nature. These elements would give the packaging a grounded, natural feel and appeal to 
consumers looking for health-focused, wellness-oriented products.

The design was crafted to exude a sense of calm luxury, maturity, and wellness.

Packaging Design



SABMAS Insurance
SABMAS provides medical insurance to corporate employees and 
sought a modern update to their brand identity while retaining the 
existing color scheme of gold and red. To achieve this, I introduced a 
new, contemporary look by pairing the extra-bold and light versions 
of the corporate font, adding depth & visual interest with gradients, 
and enhancing the traditional red and gold palette with a fresh  “aqua 
blue” accent.

I also incorporated dynamic grid shapes in the background, adding 
layers of depth and visual interest. Selecting imagery was key to 
modernizing the brand, so I chose visuals representing diverse, happy 
families that convey a sense of trust and inclusivity.



io FLOW

ioFlow uses innovative design (industrial, architectural layout, 
technology) to optimize workflow. Their USP is that they come from 
non-traditional design, architecture, and construction backgrounds 
and are not trapped in the conventional, traditional way of approaching 
problems and solutions.

For their logo design, I wanted to create a unique symbol for io 
flow that is strong enough that it can be used on its own and will be 
recognisable to the brand.
I used all the letters in the word “io flow” to create this unique shape.
All the letters flow into each other to create the symbol, and it’s got 
an architectural feel to it.
The name itself is in clean, modern typography.
The symbol can also be used as the “o” in flow as a secondary logo 
variation.

Showing the individual letters to create the symbol:





Various Logo Designs

Two logo options created for a Ballet Dreams Ballet Academy, with a focus on capturing the fluidity and grace 
of ballet movements. To reflect this, the letters seamlessly flow into one another, creating a sense of continuous 
motion. The ballerina shape is subtly integrated through delicate line art, flowing from the letters to further 

evoke the elegance and movement of dance.

Just a pretty little logo and label design for a small busines baking 
the best cookies in town!



Various Logo Designs



Indequity
Brief: Create a refined visual brand identity for “Indequity 
Specialised Insurance” that resonates with the high-
end market, positioning the company as a luxury brand 
synonymous with quality, integrity, reliability, experience, 
prestige, and exclusivity.

Designing a logo &  visual brand for the luxury market requires 
a careful balance of elegance, sophistication, and simplicity.

Here are key considerations I kept in mind:

Minimalism: Use clean, uncluttered designs. Luxury brands 
often favour simple yet impactful logos.

Timelessness: Create a design that will remain stylish and 
relevant over time, avoiding trends that might quickly become 
outdated.

Sophisticated Fonts: Choose high-end, elegant fonts. Serif 
fonts often convey tradition and reliability, while sans-serif 
fonts can offer a modern, clean look.

Readability: The logo must be readable when used in smaller 
spaces.
Luxurious Colours: Use a palette associated with luxury, but 
also trust, integrity and professionalism. 

Limited Colours: Keep the colour scheme minimal to maintain 
a refined look.

Meaningful Symbols: Incorporate symbols that convey the 
brand’s values and essence. Symbols should however also 
follow the ‘clean line concept’ and not be overly complex.

Versatility:
Ensure the logo looks good on various mediums, including 
print, digital, and merchandise. It should be easily scalable 
without losing quality.
Think about how the logo will appear on luxury materials like 
leather, metal, or embossed on high-quality paper.

Cohesive Look:
Ensure consistency in visual elements from digital platforms 
to physical materials, creating a cohesive and professional 
image. This reinforces brand recognition and trust. Create a 
brand guide to refer to going forward. Carefully select stock 
images and give images the same treatment.

Emotional Connection: 
Design with the goal of creating an emotional connection 
with the target audience. High-end consumers value brands 
that resonate with their personal values and lifestyle.

By achieving these goals, we will establish Indequity 
Specialised Insurance as a trusted and memorable prestige 
brand, positioned to attract and retain a high-end clientele.

In this logo concept, the design intentionally balances 
classical elements with modern touches to reflect the brand’s 
longevity and history while ensuring it remains contemporary 
and relevant. To achieve this, I employed a serif font for 
“Indequity,” which conveys a sense of tradition, stability, and 
sophistication, aligning with the brand’s established reputation. 
In contrast, I used a sans-serif font for “Specialised Insurance” 
to introduce a modern and clean aesthetic, demonstrating 
the brand’s forward-thinking approach.

VIEW THE LIVE WEBSITE HERE

Visual Brand
Website Design
Collateral & CI Stationary





let’s connect.

Email: anri@dreamoutloud.co.za

Please feel free to reach out if you need more info, 
more work examples, references or a face to face 
chat to discover how we can work together.


